Sinclair Broadcast Group’s planned airing of the
documentary "Stolen Honor" on 1its 62 television
stations across the country is a blatant use of the
public airwaves for an hour-long campaign ad
masquerading as news. That a large corporation
which is a substantial contributor to one political
party would order their local stations to preempt all
regularly scheduled programming just one week
before a presidential election in order to run an
extended attack on the other party’s candidate is a
perfect illustration of the grave dangers of media
consolidation. It is the job of the Federal
Communications Commission to protect the

American public from just such abuses.



